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A Cohesive Family
Recognition throughout all touchpoints
Our brand identity must be kept consistent throughout all marketing touchpoints, 
whether on the web or in print. Utilization of every brand element within this guide  
will help guide your design journey in a consistent manner. As a point of reference,  
the examples below show how to implement our brand identity properly.
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3 Column Content Layout
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.75” Margins
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Economic Development Director
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This is my Kentland


